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 The European Space Education Resource Office (ESERO) project is ESA’s main way of supporting the primary and 
secondary education community in Europe.

The ESEROs are distributed across Member States and Associate Members, and hosted in entities with renowned 
expertise in STEM education, that implement the project in strong synergy and partnership with their national 
education authorities and networks..

Every country that hosts an ESERO has a country specific logo. This specific logo incorporates the host country’s 
name. 

Proportions: 
The proportions of the title block, containing the country’s name, are invariable. Therefore, in some cases a smaller 
font size will be used for the country name.

Note: 
•	 The block alloted for the country name is an elongation of the square at the top of the basic ESERO logo
•	 The country’s name is inscribed in English in the block.
•	 The typography used is Futura Bold.
•	 The country’s name is centred in the block and reversed out of the block’s colour.

PROTECTED AREA:
The displayed area represents the minimum empty space for the ESERO logo to be placed. No object or text 
should be placed inside the logo’s protected area. 

The protected area around the logo is the height of the country name’s rectange (A). As it is not a fixed size, it must 
be defined according to the actual logo’s size, following the illustrated principle.

ESERO LOGO

A

A

A
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ESERO LOGO COLOURS

The ESERO logos comes in three colour versions:
- blue: the preferred colour on a white, neutral or light coloured background
- black: recommended when blue version can’t be used (black & white documentation, monochrome 
prints, etc)
- white: can be used on a dark or vivid background, provided there is enough contrast

Blue logo on white background.

Blue logo on neutral background.

Blue logo on light coloured background.

White logo on black background.

White logo on dark coloured background.

White logo on vivid coloured background.

Black logo on white background.



6

ESERO LOGO COLOURS

Application of the logo on photographic background is allowed following the contrast rule, as 
exemplified below:
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ESERO LOGO
Signature for website

This version of the ESERO logo is arranged here for compositional purposes, providing space for writing out the 
entire ESERO signature:
“A collaboration between ESA & national partners”.

The country’s name is centred in the title block and is reversed out of the background colour.

Use: 
This version of the ESERO logo should only be used for the website

There are two versions of this logo: 
•	 logotype in blue, signature in black, background white
•	 logotype and signature in white, background blue
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The font accompanying the logotype is Futura.
•	 Futura Bold is used for writing out the country’s name; 
•	 Futura Medium s used for writing the ESERO subtitle: “A collaboration between ESA & 

national partners”.

TYPOGRAPHY

Futura light
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
0 1 2 3 4 5 6 7 8 9

Futura medium
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
0 1 2 3 4 5 6 7 8 9

Futura bold
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
0 1 2 3 4 5 6 7 8 9
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The following indications ensure colour conformity amongst media: 
•	 Direct colour, or Pantone for stationery print
•	 CMYK for paper print
•	 RGB for on-screen use
•	 Hexadecimal for web use
All supports must be white.

COLOURS

PANTONE
Blue Pantone	 2925C
Black

CMYK
Blue C85/M21/Y0/K0
Black C0/M0/Y0/K100

RGB
Blue R0/G152/B219
Black R0/G0/B0

HEXADECIMAL / HTML
Blue #0098DB
Black #000000
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ESERO ONLINE
DESIGN AND CONTENT
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ESERO WEBSITE
General aspects

An ESERO website is the central online hub for all information related to each ESERO national office.

The national ESERO website shall comply with the visual guidelines mentioned in this document and 
include, as a minimum, the following sections, to highlight its activities and offer: 

•	 About ESERO [country] 
•	 Contact us  
•	 Teacher and educator training opportunities 
•	 Didactic resources and activities 
•	 School projects 
•	 News 

The ESERO URL
Compulsory: www.esero.[countrycode]
e.g: www.esero.nl, www.esero.org.uk, etc

Country-specific ‘alias’ are permitted with prior ESA authorisation - e.g: www.ruimtevaartindeklas.nl as 
long as the official URL redirects to this alias.

The ESERO website header
All ESEROs homepage shall use of the same header design 
- blue ESERO country name / signature logo on white background
- white ESERO country name / signature logo on blue background

The header should be present (repeated) at the top of every page of the ESERO websites.
The blue background should present no colour gradient.
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ESERO WEBSITE
Home page and formatting

The ESERO homepage shall:
•	 Contain the official country-specific ESERO header
•	 Contain the country-specific ESERO mission statement, that shall end with:

“ESERO [country] is a project of the European  Space Agency (ESA) and [national funding part-
ners].”

•	 Contain the ESA logo as a hyperlink to ESA web portal (www.esa.int) and the logos of the fund-
ing partners, preferably at the bottom of the page.

•	 Provide basic information which allows a first-time visitor understand what ESERO is about and 
what can be found in the website

•	 Include user-friendly navigation through the different sections (menus, links, search engine) 
•	 Contain top-level information only 
•	 Be visually appealing and simple to navigate (user friendly)
•	 Make use of nice, relevant imagery and not-too-long texts

Formatting
•	 Recommended font families: Verdana, Arial and SansSerif, which can be used together 
•	 Use of ‘quick-scanning’ elements, such as: headers, links, highlighted text, bulleted lists, graphics, 

captions and pull-out quotes
•	 Don’t use underlining to avoid resemblance with web hyperlinks
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ESERO WEBSITE
Navigation and use of images

It is recommended that the top-level navigation bar is horizontal, placed at the top of the homepage. 

Suggested navigation content:
•	 About us: 

	- Description of the ESERO project
	- The funding partners (with hyperlinks to respective homepages)
	- Links to the ESA Education website (www.esa.int/education) 
	- Link to the pan-European ESERO project website hosted by ESA (www.esa.int/esero)     

•	 Teacher and educator training (or teacher support)
•	 Didactic resources and activities
•	 Take out Event 
•	 Projects for students (e.g. CanSat competitions)
•	 Other country-specific ESERO features (e.g. Space ambassadors)
•	 News (ESERO news, space news, etc)
•	 FAQ (optional)
•	 Contact us

Each of the above can be rephrases taking into consideration each country’s specifics.

Use of images
•	 The use of ESA images is strongly recommended
•	 Correct image credits shall be given 
•	 ESA image policy should be followed*
•	 Images should be content relevant

*Please contact ESA’s Education Office in case of doubt



14

SOCIAL MEDIA

All social media accounts will use the below layout as main profile image. Consistency between 
channels will help the user to clearly identify the specific source of the content.

The ESERO country name logo will be used, white on blue background. 

For the cover image, it is advisable to take into account the use  of social media both on desktop and 
mobile devices. More details on best practices are offered in the Annex of this document.
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VIDEO PRODUCTION

All ESERO videos must be ESERO branded, and include the ESA and the national partners logos.

All video prodcutions must include the below elements:

•	 INTRO SEQUENCE: video opening that will feature ESERO Country logo 

•	 OUTRO SEQUENCE: video ending that will feature the ESA logo, ESERO Country logo and national 
partner(s) logo(s); the copyright is ESA and the URL is country specific e.g. www.esero.nl

•	 SCREEN BUG: a digital screen bug is a watermark-like station logo overlaid over a portion of the 
screen area to identify the channel. 

All ESERO video material must carry a white ESERO country name logo (solid version) at 20% of opacity 
embedded on the top right of the screen, as a screen bug as follows:

No other graphical element aside from the ESERO country name logo shall be used as a screenbug.
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ESA LOGO

PROTECTED AREA

The displayed area represents the minimum empty space for the logo to be placed.
As it is not a fixed size, it must be defined according to the actual logo’s size, following the illustrated 
principle.
Visit the ESA Branding website for ESA logo files and guidelines. 

When and how to use the ESA logo

The ESA logo will be used in all materials created by any ESERO office, such as:
•	 website
•	 communication materials, including Power Point presentations (see Annex for reference)
•	 official documents
•	 video production 
•	 didactic resources
•	 outreach materials, such as flyers, posters, roll-up banners, etc

The ESA logo’s corporate guidelines summarised in the pages above will be implemented every time the 
ESA logo is used. 

Should you have any doubts on the use of the ESA logo, don’t hesitate to contact the ESA Education 
team.

ANNEX

https://brand.esa.int/assets/logo/
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Power Point presentation
The branding elements are as follow:
•	 ESERO country logo - top, right corner
•	 ESA logo - bottom. left corner 
•	 Partners’ logo(s) shall be placed in the bottom part, in line with the ESA logo and respecting the ESA 

co-branding guidelines
•	 Presentation name - font Arial Bold, size 32, white
•	 Subtitle - font Arial, size 28, white

The Power Point template will be made available together with this document.

ESERO LOGO APPLICATIONS
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ESERO logo in 
appropriate color variant

ESERO logo always 
top right corner

Centre

ESA logo
top left corner

Partners logos
bottom stripe

Partners logos
in appropriate color variant

Centre is for content, 
pictures, text, etc

ESERO logo’s protected 
area is 2 x country name 
block’s height

EDUCATION AND OUTREACH MATERIALS
The ESERO logo should be used together with ESA and partner(s) logo(s) in (ESERO original resources) 
classroom resources and outreach materials such as flyers, posters, banners, etc.



19

ESERO MERCHANDISE
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BEST PRACTICES - SOCIAL MEDIA

Facebook cover image

According to Facebook, cover photos display at 820 pixels wide by 312 pixels tall on desktop computers 
and 640 pixels wide by 360 pixels tall on smartphones.

For your cover photo to look great on both desktop and mobile, the recommendation is to use the dimensions 
820px wide by 360px tall. This size ensures that your cover image is tall enough when displayed on 
mobile phones and wide enough when displayed on desktops.

Facebook will crop the top and bottom of your cover photo on a desktop device and crop the left and right 
sides on a mobile device. To ensure that no important information is cut out of your cover photo, keep text 
and graphics within the Safe Zone dimensions shown below:

Facebook will automatically crop your cover photo for mobile or desktop viewing, so it’s important to make 
sure that you use the dimensions 820px wide by 360px for your cover photo size. 



21

For more information on the ESERO Branding Guidelines or doubts during the 
implementation of the corporate guidelines please contact the ESA Education 
Office.


